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Program for Tourism Management

Specialty and Code: Tourism Management 120901K

Education Objectives:

Tourism management aims to cultivate senior professionals in tourism industry with abilities

in both professional knowledge and practical operation. They will have the abilities of

serving in tourism administrations, operation and management in tourism businesses and

have the abilities in teaching and studying in tourism colleges and research institutions and

have the abilities of tourism design and planning. In addition, those have abilities in operating

and management in tourism-related businesses and organizations.

Graduation Requirements:

1. Master the elementary knowledge and theories of tourism management;

2. Have advanced oral and written English proficiency and the ability to develop a favorable

inter-relationship with other people;

3. Have the ability of operation and management in tourism businesses, tourism

administrations and tourism planning; furthermore, have the ability to analyze and solve

practical problems;

4. Know well about the policies of tourism development in China and the world, master

qualitative and quantitative analysis methodologies for tourism management problems;

grasp the trends of tourism development; master the basic methods for data analysis and

have the basic ability of research and practical work in the field of tourism.

Graduation requirements and ways to achieve:

No. Graduation requirements Ways to achieve (teaching process)
(DClassroom Teaching: Management, Microeconomics,
Macroeconomics, Financial Management, Management of
Master basic knowledge and Information System, Introduction to Tourism, Tourism Earth
1 theories of tourism science, Tourism Psychology, Tourism Economics, Tourism
management. Marketing.
@Out-of-class Learning: Field teaching in Beidaihe,
Tourism Comprehensive Practice.
Have advanced oral and written | @Classroom Teaching: College English, Tourism English,
2 English proficiency and the Tourism Language.

ability to develop a favorable

@Out-of-class Learning: Self-Study, Tourism




No. Graduation requirements Ways to achieve (teaching process)
inter-relationship with other Comprehensive Practice, Practice for Graduate.
people.
(DClassroom Teaching: Statistics, Introduction of Hotel
Have the ability to analyze and | Management, Basic Knowledge for Tour Guide, Travel
solve practical problems in Agency Management, Tourism Economics, Tourism
3 tourism businesses and tourism | Marketing, Management of Food and Beverage, Tourism
administrations and tourism planning, Tourism Geography Information System.
college. @Out-of-class Learning: Guide for tourism research,
Practice Report and Research Presentation.
Grasp the trends of tourism ) ]
] . . (DClassroom Teaching: Tourism Policy and Statute,
development in China and in ) ) ) )
4 Ecotourism, Cultural Tourism, Tourism Economics.

the world. Have the basic .
o ) @Out-of-class Learning: Research Report, Self-Study.
ability in tourism research.

Major Disciplines: Business Administration, Applied Economics

Main Courses: Principles of Management, Microeconomics, Macroeconomics, Financial
Management, Management Information System, Marketing, Introduction to Tourism,
Tourism Earth science, Tourism Psychology, Tourism Economics, Cultural Tourism, Hotel
Management, Travel Agency Management, Tourism Area Planning and Management,
Tourism Geographic Information System, etc.

Lab Experiments: Computer; Tourism Geographic Information System; Hotel Management
Practice.

Practical Work: Tourism Field Practice in Beidaihe, Tourism Comprehensive Practice,
Practice for Diploma, Thesis.

Duration: Four years.

Degree Granted: Bachelor of Management.

Related Specialties: Business Administration, Economics.
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Course Descriptions of Tourism Management
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fieation Code Crs | Hrs | 3% |%£%| courses |— |= | =@ | & |x|X| A
Lec. |Lab. 1st [2nd|3rd| 4th | 5th | 6th | 7th | 8th
LS EXAARE
11706200 | B EEXEAR 3| 48 | 48 3
Principles of Marxism
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11706500 |Introductionto Mao Tse-tung 4 64 64 4
Thought and the Theoretical System
of Socialism with Chinese Characteristics
b E LKL RS
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- 21212802 Linear Algebra B 2.5 40 40 2.5
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= Probability and Mathematics Statistics B
g 3 F A
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2 o 20809800 Introduction to Tourism 23 40 36 4 23
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20817402 Applied Statistics 3 48 36 12 3
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20809700 Tourism Psychology 2.5 40 40 2.5
FHELRAL
20805100 Management Information System 3 48 32 16 3
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21004102 Finance Science B 2 32 32 2
WEITHF
2172500 Organizational Behavior 2 32 32 2
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20812300 Cultural Tourism 2 32 32 2
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Sum
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20808900 Tourism Economics 2.5 40 40 2.5
G & TR
20802600 Hotel Management 2.5 40 34 6 2.5
IRAFHIZAZ &R L
20808600 Tourism Geography Information System 25 40 20 20 25
= AR5 &R
g, + 20809400 Tourism Area Planning and Management 2.5 40 40 2.5
] FHEREES
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44300200 Military Training A
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20801900 Elementary of Tour Guide 2 32 32 2
FRIAF I TE
20809900 Tourism English 2 32 32 2
B 5 EN
20810100 Tourism Policies and Regulations 2 32 32 2
MK R E Bt
20806100 Introduction to Source Market Countries 2 32 32 2
CFH 5
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e ;ﬁ 20811600 Ecotourism 2 32 32 2
£ A
Z R E R
& # | 20822400 World Heritage Management 2 32 32 2
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R WA FRE
20809300 Tourism Human Resource Management 2 32 32 2
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